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Benetton Group – The value of communicative ac tions

A global fa shion company, founded in Ita ly in 1965, p resent in 120 countries with over 5,000 
sto res generating in 2007 a turnover of 2.1 b illion euro, net of retail sa les (+9% on p revious 
year).
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1969 – Maglierie Benetton advertising campaign

“Communication should never be commissioned from outside the company, but 
conceived from within its heart” Luc iano Benetton



Venice, Friday 27 June 2008 Confidential 3

1970 – Ad by the Franco-Argentine cartoonist Copi

The Company, from its o rig in, was not only communicating with the consumer but with 
the ind ividual, his o r her personality and needs.
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1972 – The Jean’s West advertising campaign

The leisurewear b rand of the Company chose Indian natives as its advertising subjec ts. 
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1973 – 0-12 the kid swear brand is born

Alessandro, son of Luc iano Benetton, is the testimonia l for the child ren’s b rand.
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1974-1975 – Playing with the ads

Freedom in daily life and in the use of advertising codes (see the auto-referentia l ad on 
the right) are the themes of these two Jean’s West campaigns.
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1975 – Pop culture and soc ial commitment

Andy Warhol and Salvador Dalì (portrayed pasting a poster for the Ita lian Referendum on 
“consc ious maternity” ) are taken as icons o f the seventies.
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1978 – Afro-Americans in ads

The use of b lack models showed the far-seeing vision of the Company which was 
internationalizing its p resence year after year.
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1984 – All the colors of the world (beginning of the To scani period)

The “ united colors”  o f the c lothing soon became a metaphor fo r the united skin tones of 
the youth from around the world.
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1985 – United Colors of Benetton advertising campaign

A slogan which goes with the logo. With the cold war still in p rogress, a continuous line of 
6x3 b illboard s dressed the Champs Ely sées in Pa ris fo r the Gorbac iov/Mitterrand meeting.
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1986 – United Colors of Benetton advertising campaign

The b rand symbolizes an embrace still to come…
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1987 – Benetton Foundation in Treviso

The Benetton Foundation, established in Treviso in 1987, organizes multip le cultura l 
initia tives. Housed in two prestig ious histo ric  build ing s, the main field of sc ientific  ac tivity 
concerns:

• the knowledge, study and management of land scape

• the International Carlo Scarpa Prize fo r Gardens

• the establishment of a University dedicated to Land scape
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1989 – United Colors of Benetton advertising campaign

The slogan becomes b rand. This ad, severely c ritic ized by Afro-American communities, 
was a lso winner o f the Grand Prix de la Pub lic ité in France (besides numerous award s in 
Ita ly Austria, Denmark and Holland).
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1990 – United Colors of Benetton advertising campaign

In a context of growing internationalization the p roduc t d isappeared from the ads.
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The parallel work of the advertising and the press o ffice teams gave relevance both to the 
produc t communication and the corporate image of the Group.

’90 – The produc t was used in relevant edito ria ls

1996 - Bellucc i1995 - Casta1991 - Moss1991 - Otis1990 - Kampbell

1990 - Bruni1989 - Cruz
1989 -

Evangelista
1998 - Shiffer1987 - Kidman
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1991 – United Colors of Benetton advertising campaign

In the context of the Gulf War this ad was refused worldwide, it was pub lished only by Il Sole 24 
Ore and immediately banned by the Ita lian Giurì (a self- regulatory advertisers’ committee).
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1991 – The birth of Colors, a magazine about the rest of the world

This p ic ture, one of the most censored visuals in the histo ry of Benetton communication, 
was a lso used as the cover of the first issue of Colors magazine, d irec ted by Tibor
Ka lman.
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1992 – United Colors of Benetton advertising campaign

Exhib ited in American, French, Ita lian, Swiss and German museum s, in 2003 this photo 
was inc luded in the Life magazine collec tion “ 100 Photos that changed the world” .
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1992 – United Colors of Benetton advertising campaign

Immig ration.
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1992 – United Colors of Benetton advertising campaign

Ec ology.



Venice, Friday 27 June 2008 Confidential 21

1992 – Colors spec ial readers
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1992 – United Colors of Benetton advertising campaign

Death penalty.
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1993 – United Colors of Benetton advertising campaign

Clothing Redistribution Projec t with Carita s and the Red Cross.
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1993 – United Colors of Benetton advertising campaign

About 460,000 kilos o f used clothing were collec ted in Benetton shop s worldwide and 
d istributed to the 44 assoc iations which helped to implement the operation.
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1993 – AIDS - A Benetton advertising campaign and a Colors issue

One of several initia tives p romoted by Benetton on AIDS in the early nineties.
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1993 – In Paris, on December 1st, in occasion of the 6th World AIDS Day

Benetton with ACT UP (assoc iation in the fight against AIDS): an enormous pink condom, 
22 meters high and 3.5 meters wide, was p laced on the obelisk in Place de la Concorde.
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1994 – United Colors of Benetton advertising campaign

Marinko Gagro, the “ known sold ier”  of fo rmer Yugoslavia war. The ad was accompanied 
worldwide by the sentence in Serbo-Croat: “ I, Gojko Gagro, father of the deceased 
Marinko, wish that all that is left o f my son be used for peace and against war” .
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1994 – Fabrica is born

An idea of Luc iano Benetton and Oliviero To scani, under the d irec tion of Godfrey Reggio.
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1994 – Fabrica

Fabrica, Benetton’s communication research centre, is a 
way of marrying culture and industry, using 
communications to transmit “ industrial culture”  and the 
“company’s intelligence”  through: visual communication, 
3D design, music , c inema, photography, publishing, 
Internet. 

Guided by an international team, Fabrica supports the 
c reative development of young artists/ researchers (under 
25 years) from all over the world.
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1995 – Fabrica - Evidence, by Godfrey Reggio

A short film by this visionary American d irec tor on the relationship between child ren and 
television with music  by Philip  Glass.
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1995 – Benetton and Fabrica - Direc t ac tion

Ac tive normality: on September 12th, the opening of a 350 square meters UCB shop, in the 
center of Sarajevo, in Marshal Tito Street n. 33, in collaboration with the free daily 
newspaper Oslobodenje, where Croats, Serb s and Muslim worked together. 
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1995 – United Colors of Benetton advertising campaign

Anti- rac ist campaign in support of SO S Rac isme.
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1996 – Fabrica - SOS RACISM E conference

The first conference of the International Federation of SO S Rac isme is held at Fabrica with 
the presence of 40 delegates from around the world (acts pub lished by Feltrinelli). 
Contributions from Aldo Busi (Ita ly), David Grossman (Israel), Tahar Ben Jelloun
(Morocco), Predrag Matvejevic and Velibor Colic  (former Yugoslavia), Buchi Emecheta
(Nigeria), Ravinder Randhawa (Ind ia).
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1996 – United Colors of Benetton advertising campaign

Benetton campaign for the World Food Summit organised in Rome by FAO (Food and 
Agriculture Organization of the United Nations).
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1997 – United Colors of Benetton Sp ring Summer fashion catalogue

UCB fa shion shooting of the young inhabitants o f Corleone, in the p resence of 150 
international journalists.



Venice, Friday 27 June 2008 Confidential 36

1997 – Colors

The editoria l team of Colors, after New York, Rome and Paris, moved to Fabrica.
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1998 – United Colors of Benetton advertising campaign

An international campaign fo r the 50th anniversa ry of the Universa l Dec laration of Human 
Rights (1948-1998) in collaboration with the United Nations.
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1998 – United Colors of Benetton Sp ring Summer fashion catalogue

ª Enemiesº  (intro by Abraham Yehoshua and Izzat Ghazzawi), sto ries of Jews and 
Pa lestinians that live, communicate and collaborate every day.
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1998 – Benetton Group realized the Leleque Histo rical Museum

The Leleque Histo rical Museum, located in the province of Chubut (Argentine Patagonia),  
stemmed from a collaboration between Pablo Ko rc henewski and Carlo Benetton. The only 
museum in Patagonia dedicated to ind igenous peoples and immig rants, it houses more 
than 15,000 exhib its, inc lud ing archaeological remains, testimony, documents and 
photographs, narrating 13,000 years o f histo ry and culture of a mythical land.
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1998 – Fabrica - Exhib ition at Bonnefanten Museum in Maastric ht

ª Fearº  a collection of people©s fears gathered around the world by Fabrica researchers 
was one among the d ifferent p rojec ts exhib ited.
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1998 – Fabrica - Casting Livorno book

Pub lished by Elec ta-Mondadori, a neorealist portra it o f the inhabitants o f Livorno, in Ita ly. 
The p rojec t was part of the Biennale della Moda di Firenze.
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1998 – UCB Fall Winter fashion catalogue and advertising campaign

ª Sunflowersº  (intro by Susanna Tamaro). The St. Valentin Institute, located in Ruhpold ing ; 
a model of excellence to be p resented to international pub lic  opinion with a UCB 
catalogue and an international campaign.
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1998 – Fabrica Cinema - Journey to the Sun

Co-prodution, ªJourney to the Sunº  by female Turk ish d irecto r Yesim Ustaoglu (Peace 
Film Award and the Blue Angel prize at the Berlin Film Festiva l).
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1999 – UCB Spring Summer fashion catalogue and advertising 
campaign

ª Kokeshi Dollsº  (intro by Banana Yoshimoto). The surp rising repertoire of Japanese 
youth in Tokyo©s Omote Sando distric t.



Venice, Friday 27 June 2008 Confidential 45

1999 – UCB advertising campaign and a Colors issue

An advertising/fundraising campaign in partnership with UNHCR (United Nations High 
Commission for Refugees) and in collaboration with Proc ter & Gamble, for the Rainbow 
Mission in a id of Ko sovo.
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1999 – Fabrica - Workers book

Pub lished by Feltrinelli, a b lack and white reportage on immigrant workers in the fac tories 
of North- Ea st Italy, by a young Fabrica photographer, James Mollison.
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1999 – Fabrica Cinema - Seventeen Years

Co-prodution, ªSeventeen Yearsº  by Chinese d irec tor Zhang Yuan (Silver Lion for Be st 
Direc tor at the 1999 Venice Film Festiva l).
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1999 – Fabrica - Witness p rojec t

Video made for the Witness a ssoc iation (founded among others, by Peter Gabriel), with 
the goal of denounc ing basic  human rights violations.
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1999 – Fabrica - Contro Venezia per Venezia communication campaign

A communication campaign and an issue of Colors dedicated to Venice, produced on 
request of the Mayor of the c ity.
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2000 – Fabrica inauguration - Completion of architec tural p rojec t

Fabrica, Benetton' s communication research centre since 1994, is situated in an 18th Century 
Villa in the Veneto country side, resto red and expanded by the Japanese architec t Tadao Ando.
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Fabrica
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Fabrica



Venice, Friday 27 June 2008 Confidential 53

2000 – Fabrica - Prayer p rojec t

A Fabrica book collec ting p rayers by young people (aged 6-25) from around the world, 
published by Edizioni Paoline in 11 d ifferent languages, and a Colors issue dedicated to 
prayer.
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2000 – Colors - 1000 Extra/Ord inary Objec ts exhib ition and book

An exhib ition (Flo rence, London, Istanbul) and a book (published by Ta sc hen) about 20th

century archaeological artefacts from different world cultures.
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2000 – Fabrica Cinema - Blackboard s

Co-prodution, ªBlackboard sº  by female Iranian d irec tor Samira Makhmalbaf (Spec ial Jury 
Award at the 2000 Cannes Film Fe stiva l).
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2000 – Fabrica Cinema and MonteCinemaVerità Foundation - The Circ le

ª The Circ leºby Iranian independent filmmaker Jafar Panahi (Golden Lion at the Venice 
Film Festiva l).
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2000 – United Colors of Benetton advertising campaign

We on Death Row - For his la st Benetton campaign To scani revealed the real faces of the 
prisoners on death row: the p resent of those without a future.
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2001 – United Colors of Benetton advertising campaign

A campaign realized by Fabrica in collaboration with United Nations Volunteers and 
presented in Berlin, dedicated to the multifaceted ways of being a volunteer. The theme 
was explored in an issue of Colors.
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2001 – Fabrica Features - Shop s (Bologna, Lisbon and Hong Kong)

A network of commerc ial spaces to sell p roduc ts designed or selec ted by Fabrica also 
hosting a series of cultura l events.
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2002 – Fabrica Cinema - Sec ret ballot

Co-prodution, ªSec ret Ba llotº  by Iranian-Canadian d irec tor Babak Payami (Best Direc tor 
award at Venice 2001).
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2002 – UCB campaign, exhibition and Colors issue

Visions o f Hope, a Benetton campaign to mark the anniversa ry of September 11; an 
exhib ition at the Condé Nast Build ing in New York in collaboration with the The New 
Yorker magazine; an issue of Colors centred on people' s hope.
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2002 – Fabrica Cinema - No Man' s Land

Co-prodution, ªNo Man' s Landº  by Bo snian direc tor Danis Tanovic (Best Sc reenplay at 
Cannes 2001, Golden Globe and Academy Award fo r the Best Fo reign Film 2002).
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2002 – Fabrica - Gonzaga. La  Celeste Galeria exhib ition

Design, image and communication of an exhib ition: the Gonzaga collec tion in Mantua, 
Pa lazzo Te (over 500,000 visito rs).
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2002 – Fabrica - World Health Organization conference

Fabrica hosts the WHO international conference on the theme of ª Health: marketing and 
youthº .
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2002 – Fabrica Cinema - Angel on the Right

Co-prodution, ªAngel on the Rightº  by Tadjik d irec tor Djamshed Usmonov (Un certa in 
regard at Cannes in 2002).
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2002 – Colors Sound s - Music  CD series

Colors Sound s selec ts music  from various geographical areas (ed. Naïve/ Irma Record s).
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2003 – United Colors of Benetton advertising campaign

Food for Life - An international campaign with the World Food Programme, the United 
Nations agency in the front line of the battle against hunger. 
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2003 – Colors issue and supplement - Food/ Hunger

The campaign generated a Colors issue on food, with a supplement on hunger.
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2003 – Fabrica - Books: 2398 g r. (by Elec ta) and Hunger (by Sk ira)

To  find food as fetish, ritual, excess and ob session in one book, and 800 million poor 
living with the distress o f hunger every day, in the other.
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2003 – Fabrica - exhib ition in Lo s Angeles and Tokyo

From Chaos to Order and Back - An interac tive exhib ition which takes the visito r on a 
virtual voyage of the c reativity and projec ts o f Fabrica.
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2003 – Fabrica - WHO Violence campaign

Commissioned by the World Health Organization, a g lobal campaign used to awaken 
public  opinion.
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2003 – Fabrica - Canova exhib ition

Design, image and communication of the Canova exhib ition at Ba ssano del Grappa Civic  
Museum.
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2003 – Fabrica - Nuvolari tra la terra e il c ielo exhib ition

An exhib ition on Tazio Nuvolari fully conceived and realized by Fabrica. A virtual and 
multisensoria l voyage at Palazzo Te in Mantua.
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2003 – Fabrica - United People video sy stem and UCB TV

United People is an interac tive sy stem of web video allowing users to become part of the 
United People community. It is integrated in UCB TV, the Benetton sa les network TV 
channel, which promotes the brand' s g lobal philo sophy and supports reta il operations.
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2004 – United Colors of Benetton advertising campaign

James and other Apes (in support of Jane Goodall Institute) - The se portra its of apes were 
part of an international communication campaign, p resented and exhib ited at the Natural 
Histo ry Museum in London.
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2004 – Fabrica - Opera

Credo (via satellite with music ians in Istanbul, Jerusa lem and Belfa st) - A complex opera 
of multimedia musical theatre on the theme of ethnic  and relig ious conflic t, p roduced by 
Fabrica Musica in collaboration with the Staatstheater of Karlsruhe.
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2004 – Fabrica - Documentary and book 

Roc inha - A documentary about the b iggest favela of Rio de Janeiro that insp ired five 
short sto ries written by five young Fabrica writers and published by Mondadori.
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2004 – Fabrica - Design p rojec t

Cylinder - The designer transfo rm s sound frequenc ies into tangib le and permanent 
objec ts, sc ulp tures representing a sample of a speech (e.g. Gandhi) or a song (e.g. John 
Lennon' s Let it be).
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2004 – Fabrica - Book

From Chaos to Order and Back - A book, published by Elec ta, on Fabrica's first 10 years 
of ac tivity. Winner of AIGA (American Institute of Graphic  Arts) 50 books/ 50 covers o f 
2004 Certificate of Excellence and part of the permanent collec tion of the ªRa re Books 
and Manusc rip tsº  o f the Butler Lib rary Collec tion, Columbia University.
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2004 – Fabrica - WHO Road Safety campaign

Commissioned by the World Health Organization, a g lobal campaign used to awaken 
public  opinion.
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2004 – Colors - Book

1000 Signs - 1000 images of road signs from all over the world collec ted by Colors
photographers. Pub lished by Tasc hen in two trilingual editions.
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2004 – Fabrica Cinema - Tropical Malady

Co-prodution, ªTrop ical Maladyº  by Thai d irec tor Ap ichatpong Weerasethakul (Jury Prize 
at Cannes in 2004).
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2004 – Fabrica - Interac tive Pro jec t

‘ Ten by ten' - An award-winning interac tive exploration of the word s and p ic tures that 
define our times. Every hour, 10x10 collec ts the 100 word s and p ic tures that matter most 
on a g lobal scale, and presents them as a sing le image, taken to encapsulate that moment 
in time. 
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2005 – United Colors of Benetton adults and kid s p roduct campaigns 

Over the years the United Colors o f Benetton collec tions and produc t communication ha s 
remained coherent with its o rig inal approach: g roup s of young people from all over the 
world portrayed with joyful expressions in colorful c lothes.
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2005 – Fabrica wins a public contrac t

Veneto Region Tourism campaign – A 12 million euro contrac t for a triennia l 
communication and promotion p lan.
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2005 – Fabrica - Documentaries

From an orig inal concept by Colors to explore d ifferent cultures, Fabrica c reated a series 
of documentaries, inc lud ing : ªFirst death experienceº  (Offic ial selec tion at Cannes 2001) 
and ªAral-Fishing in an invisib le seaº  (Best Ita lian Documentary Prize at the Turin Film 
Fe stiva l 2004).

In collaboration with RTSI, the Swiss TV channel, the latest documentaries inc lude: 
ª So litude at the End of the Worldº  (Spec ial Jury Prize at the Fetstival de Cine 
Independiente de Buenos Aires 2006) and ª Shanghai, Shanghaiº  (Best Photography Prize 
at the New York Film Festiva l 2006).
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2005/2008 Fabrica - CD series

A series o f CDs, pub lished by Nuova Stradivarius, that collects d ifferent musical p rojec ts 
composed by young music ians from all over the world during their stay in Fabrica.
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2005 – Fabrica - Interac tive Pro jec t

Flipbook! - An interac tive animation p rojec t, winner of the Grand Prize Award at the Japan 
Media Arts Fe stiva l, enables anyone to d raw an animated story, up load it and share it 
online. Upon its launch the site had 15 million visito rs and over 200,000 animations have 
been up loaded.
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2005 – Fabrica - Design p rojec t

Py rex lamps - The Spanish lamp company Metalarte asked Fabrica to design a collec tion, 
to be sold worldwide, based on Pyrex-glass. The concept was to g ive a pyrex envelope to 
light, p laying with bulb s and liquid ity.
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2005 – Fabrica - Communication campaign fo r RSF and a Colors issue

A communication campaign to celebrate the 20th anniversa ry of Reporters Sans 
Frontières, and a Colors issue on freedom of speech.
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2006 – Fabrica - Les Yeux Ouverts in Paris at the Centre Pompidou

FA BRICA was invited to exhib it work s at the Centre Pompidou from 6 October - 13 
November 2006. The exhib ition showcased the multid isc ip linary p rojec ts of Fabrica' s
young artists. 
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2006 – Fabrica - LYO at the Centre Pompidou

Colors Notebook - A projec t launched in collaboration with Reporters Sans Frontières to 
g ive voice to those who are never heard. Blank copies of Colors were sent to the extremes 
of the earth to give people a chance to express themselves without filters o r censure. 
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2006 – UCB 40th anniv. catwalk and celebration at the Centre Pompidou
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2006 – Fabrica - Opera

Winners - A multimedia opera p resented at Brisbane Festival about the d ialog between 
winners and losers.
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2006 – Fabrica - Mantegna exhib ition

Image communication for the 500th anniversa ry of the death of Mantegna in: Padua, at the 
Eremitani Museum, Verona, at the Palazzo della Gran Guard ia, and Mantua, at Pa lazzo Te.
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2007 – Fabrica - Les Yeux Ouverts at the Milan Triennale

The exhib ition had a new design fo r the Milan Triennale in 2007. Guest of honor Al Gore.
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2007 – Fabrica - Les Yeux Ouverts at the Milan Triennale

The Stock Exchange of Visions - A projec t initiated to p rovide a platform fo r world leading 
sc ientists, soc iologists, ac tivists, artists and others to share their visions about the future 
of our p lanet.
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2007 – Fabrica - Milan Triennale Global warming p roject

A series o f images on the problem of g lobal warming and a Colors issue in collaboration 
with Pisa University. 
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2007 – Colors exhib ition

25/25 London Design Museum - The full series of Colors issues was inc luded in the 
exhib ition which featured the 25 most influential design objec ts o f the past 25 years.
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2007 – Fabrica - Les Yeux Ouverts at the Shanghai Art Museum

Fabrica: Les Yeux Ouverts exhib ition went to China following an invitation by the 
Shanghai Cultura l Development Foundation. The exhib ition open from Oc tober to 
November at the Shanghai Art Museum as part of the Shanghai eArts Festiva l.
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2007 – Fabrica - Les Yeux Ouverts at the Shanghai Art Museum

Get in touch - A sensory wall which uses g raphic  signs to connec t the hands that touch it 
to c reate a visual reproduc tion of the network concept which underp ins Fabrica's vision 
of the world. 
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2008 – Fabrica - LYO at the Shiodomeita lia Creative Center in Tokyo

Fabrica: Les Yeux Ouverts was p resented in Tokyo at the Shiodomeita lia Creative Center
from January to March 2008. In the Japanese edition, which fo llowed Paris (2006), Milan 
and Shanghai (2007), the exhibition's layout formed a dynamic narrative of many d ifferent 
projec ts, a ll o f which revealed a pursuit of d ia logue with others.
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2008 – Fabrica - LYO at the Shiodomeita lia Creative Center in Tokyo

Loc us - An interac tive insta lla tion, a visual abstrac tion of the relationship between time 
and space by a young Fabrica Japanese researcher.
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2008 – Colors Notebook - Faces and Violence Books

A selec tion of the Colors Notebooks sent to the magazine edito ria l team from more than 
50 nations (all royalties will be g iven to Reporters Without Borders). Te stimonies, with no 
filters o r censure, of situations o f iso lation, hard ship, suffering and of surp rising 
c reativity and imagination. The two volumes, published by Birkhäuser, are further 
enriched with contributions from and interviews with leading figures in graphic s and 
communication: Milton Glaser and Steven Heller in Faces, Rick Poynor and Stefan 
Sagmeister in Vio lence. 
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2008 – Some of United Colors of Benetton soc ial partnership s

Caritas

Red Cross

FAO (Food and Agricultura l Organisation of UN)

SO S Racisme

UNHCR (United Nations High Commission for Refugees)

WFP (World Food Programme)

UNV (United Nations Volunteers)

UN (United Nations)

Jane Goodall Institute

Reporters sans Frontières

WHO (World Health Organization)
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2007/2008 – Youssou Ndour is…

…considered one of the pioneers who has succeeded in establishing African music  on the international 
scene, thanks to work with Sting, Peter Gabriel and Paul Simon and to the hit song ª7 second sº , in a 
duet with Neneh Cherry. He is the winner of numerous Grammy Award s.

…actively and prominently engaged in political and world events: he took part in the G8 meeting s in 
2007 in Germany and the ªDeine Stimme gegen Armutº  concert held in Ro stock to press members of 
the G8 to supply aid to Africa and in the fight against AIDS, sing ing along side Bono, leader of U2, and 
Bob Geldof.

…in the list of the 100 most influentia l people in the world of show business, d rawn up by America' s 
Time magazine in May 2007. A list of those who have made their name through ªpower, talent or moral 
exampleº.
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2008 – United Colors of Benetton advertising campaign

“Give a man a fish and he will eat for a day; teach him to fish and he will eat forever”

Th is simple concept fo rm s the basis o f the awareness campaign. 

Th is idea insp ired the p ic tures taken by James Mollison, portraits o f people from Senegal 
who, thanks to mic roc redit, can sta rt to work through the launch of their own small 
business.
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2008 – United Colors of Benetton advertising campaign
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2008 – United Colors of Benetton advertising campaign
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2008 – United Colors of Benetton advertising campaign
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2008 – United Colors of Benetton advertising campaign
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2008 – Colors 73 Money and the Birima supplement



Venice, Friday 27 June 2008 Confidential 113

2008 – UCB - Sc reenshots of the cartoon fo r African Television
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2008 – United Colors of Benetton - AFRICA WORKS T- Shirts


