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The 25th-28th June 2008 saw the 8th ed ition of &20081,&$7,1*� 7+(� 086(80 in Venic e – the 
interna tional c onferenc e dedic a ted to the c ommunic a tion of museums, with very positive results: a  
rec ord number of pa rtic ipants, a  p rogramme bringing  together the p rinc ipa l experts in museum 
communic a tion as well as rep resenta tives from the most innova ting sec tors of communic a tion, 
working sessions over two days mixing a ll levels of p resenta tion in response to a va riety of pub lic  
expec ta tions for the c onferenc e with networking opportunities for this new and  g rowing  
interna tional c ommunity of museum c ommunic a tors in the most beautiful c ultura l p lac es in Venice.    
 
In tota l, more than 279 d irec tors, c ommunic a tion d irec tors, ma rketing d irec tors and p ress officers 
pa rtic ipa ted in CTM 2008, a  rec ord  number sinc e the c rea tion of the c onference in 2000. This 
number marks the g rowing interna tiona lism of the c onferenc e represented  by 29 c ountries. 
Amongst the new pa rtic ipants, we note with pa rtic ula r interest the delega tion from the United Arab  
Emira tes with a  delega tion of 15 pa rtic ipants. The other new partic ipa ting c ountries were: New 
Zea land  (2), Croa tia  (4) and Japan (1). In addition, the 2008 c onferenc e a lso demonstra ted  the 
ever g rowing interest of North Americ a and  the United Kingdom for COMMUNICATING THE MUSEUM: 
21 rep resenta tives from the USA (as opposed to 7 in 2007), 7 Canad ians (as opposed to 2 in 2007) 
and  71 British (as opposed to 62 in 2007). There were a lso 24 delega tes representing Franc e: Soc iété 
des Amis du Louvre, Réunion des Musées Nationaux, Musée Guimet, Musée du Qua i Branly e t Les 
Arts Déc ora tifs.  
 
The theme this year was ´&RPPXQLFDWLRQV� 6WUDWHJLHV�� +RZ� WR�PDNH� DQ� LPSDFWµ and  during two 
days of work sessions a t the Doges’  Pa lac e and on the Island  of San Servolo, the partic ipants were 
ab le to take pa rt in the p resenta tions on the c onc ept o f b rand ing app lied  to museums: %UDQGLQJ�LV�
6WUDWHJ\ by Amitava  Cha ttopadhyay of INSEAD, Singapore – the most rec ent developments: 
0XVHXP�QHHGV�D�QHZ�NLQG�RI�%UDQGLQJ�by Robert Jones, Head of New Thinking a t the very c utting 
edge London agenc y Wolff Olins – its most c rea tive d imensions: intervention by Juan Cab ra l, 
Crea tive Pa rtner a t Fa llon who underlined the fac t tha t a  b rand or an advert « is not pollution if it has 
the potentia l for c ommunic a tion ». All of the interventions a lso underlined the importanc e of 
communic a tion and  how to adap t it to the spec ific  museum domain – as well as being c ultura l, 
intellec tua lly innova ting and a lso c onc entra ting on new issues of g loba lisa tion in the med ia and  in 
organisa tions. The strong ly illustra ted  subjec t on the sec ond day of the c onference was the now 
incontestab le importanc e of new media  applic a tions whic h c an be used for museum websites suc h 
as YouTube (for videos) and  Flic kr (for images). Podc asts and  images of the c onference will be 
ava ilab le on these sites from the 18th July 2008. Alongside these keynote speeches there were a lso 
p rac tic a l workshops on these spec ific  domains (for example « How do you use the internet to reac h 
rea l and  virtua l visitors from Asia» by Pierre-Yves Loc hon from SinapsesConseil, p resenting his stra tegy 
for the Châ teau de Versa illes) in addition, and  new to this yea r, there were free c onsulting 
workshops, which gave d irec t ac c ess to pa rtic ipants to  the keynote speakers – world  experts in 
b rand ing and  c ommunic a tion. The gala  d inner a t the Peggy Guggenheim Collec tion, rec ep tions a t 
Palazzo Grassi (Fonda tion Franç ois Pinault) and  a t Ca ’  Rezzonic o supported  the extensive 
networking possib ilities for the interna tiona l c ommunity of museum c ommunic a tors.  
 
COMMUNICATING THE MUSEUM is the c rea tion of the Pa ris based  marketing  and  c ommunic a tions 
agency Agenda . It has bec ome the interna tiona l conferenc e of referenc e for a ll questions whic h 
touch on the rec ent developments of museum c ommunic a tion.   
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