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3UHVV�5HOHDVH�
���-XQH������
 
 
On the 25th of June 2008 Venic e will welc ome the 8th interna tiona lly rec ognised 
c onferenc e for museum c ommunic a tion: COMMUNICATING THE MUSEUM. Crea ted  by 
Agenda  in 2000, today COMMUNICATING THE MUSEUM is the internationa l c onferenc e 
of referenc e for a ll questions whic h touc h on recent developments in museum 
c ommunic a tion, an a rea  whic h has seen p rofound  c hange in rec ent yea rs: the new 
role of museums, their interna tiona lism, their p lac e in the world , their ac hievement in 
new pub lic  spheres and  markets, their use of the most rec ent c ommunic a tion 
tec hnology, their performanc e and  their influenc e. COMMUNICATING THE MUSEUM is a  
forum of exc hange and  d isc ussion whic h b rings together an exc ep tiona l panel of 
interna tiona l speakers for an aud ienc e whic h is made up  of the b iggest and  the 
smallest institutions.   
 
Over 270 p rofessiona ls in the field  of museum c ommunic a tion – princ ipa lly 
c ommunic a ting d irec tors and  marketing d irec tors – will c ome to Venic e to learn, 
exc hange and  deba te on the 2008 theme: «&RPPXQLFDWLRQV�6WUDWHJLHV��+RZ�WR�PDNH�
DQ�LPSDFW». On the 19th June 2008, there were 265 reg istered  partic ipants who will 
represent 28 d ifferent c ountries from Europe, North Americ a , Asia , Austra lia  and  the 
Midd le East. (Cf.www.c ommunic a ting themuseum.c om/ partic ipants.html). The 
c onferenc e a lso welcomes for the first time representa tives from Qa ta r and  the United 
Arab  Emira tes (16 in tota l), Poland  (2), New Zealand  (2) and  Japan (1). A third  of 
pa rtic ipants a re c oming from the Anglo-Saxon museum sphere, 134 delega tes from 
(Austra lia , Canada , Ireland , New Zealand , UK, USA).  
 
COMMUNICATING THE MUSEUM 2008 will be c ha ired by Mrs Jennifer Franc is (Roya l 
Ac ademy of London) and  Edward Rozzo (the University of Bocc oni, Milan) and  over 
two days the c onferenc e will offer working sessions a t the Doges’  Pa lac e and  on the 
Island  of San Servolo whic h will a lterna te between expert sessions and  workshops, c ase 
stud ies and  c ounselling  sessions. Professiona ls and  rec ognised experts will a lso deliver 
their visions on c ommunic a tion stra tegies and  share their experienc es, whic h will d raw 
on c ampa igns from their agenc y or institution, rela ting to the museum sec tor. Amongst 
the p rogrammed p resenta tions: Giandomenic o Romanelli, Direc tor of the Musei Civic i 
Veneziani, Venic e (3XWWLQJ�WKH�$UWV�DW�WKH�FHQWUH�RI�3ROLWLFDO�6WUDWHJ\); Amitava  
Cha ttopadhyay, Professor a t INSEAD, Singapore (%UDQGLQJ�LV�6WUDWHJ\); Robert Jones, 
Head of New Thinking , Wolff Olins, London (0XVHXPV�QHHG�D�QHZ�NLQG�RI�%UDQGLQJ); 
Juan Cabra l, Crea tive Partner, Fa llon ()HDU) ; Pa tric k Wa lker, Direc tor of Video 
Partnerships, YouTube/ Google (<RX7XEH�DQG�<RX); George Oates, Senior Program 
Manager, Flic kr (Into the Wild : Engaging with new aud ienc es); Arthur Cohen, Stra tegy 
Direc tor, LaPlac a Cohen, New York ('HYHORSLQJ�1HZ�$XGLHQFHV��7RGD\�DQG�
7RPRUURZ). The deba tes and  interventions will be c ha ired by Will Gompertz, Direc tor of 
Ta te Med ia , Ta te and  Damien Whitmore, Direc tor of Pub lic  Programmes a t the Vic toria  
and  Albert Museum, London. All deta ils of the p rogramme c an be found  a t: 
Programme (c f. www.c ommunic a ting themuseum.c om/ programme.html); Speakers 
(c f. www.c ommunic a tingthemuseum.c om/ speakers). 
 
 
COMMUNICATING THE MUSEUM was c rea ted in 2000 by Corinne Estrada , d irec tor of AGENDA, 
European c ultura l c ommunic a tion agency. Sinc e its c rea tion, COMMUNICATING THE MUSEUM 
has been set in Pa ris (2000, 2001, 2003), Va lenc ia  (2004), Turin (2005), Rotterdam (2006) and  
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Madrid  (2007). In 2008, COMMUNICATING THE MUSEUM rec eives support from Musei Civic i 
Veneziani, the Peggy Guggenheim Collec tion, Palazzo Grassi and  the Pa lazzo Duc c a le. 
COMMUNICATING THE MUSEUM rec eives support from its med ia  sponsor The Art Newspaper and  
its c orpora te sponsor Antenna Aud io, Malaga 2016 and  Tha lys Interna tiona l. 
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• $QQH�6\OYLH�&DSLWDQL�%DPHXOH, Assistant to the Direc tor of Communic a tion, 
Musée du Qua i Branly, Franc e  

• /RXLVH�+DPOLQ, Head  of UK Sa les, The Art Newspaper, London  
• 3DWULFN�.HOO\, Marketing Manager, The Art Newspaper, London 
• /RUHQ]R�0DUFKHWWL, Direc tor, Box Offic e Ita lia , Milan 
• 3HGUR�0DUWLQ�$OPHQGUR, Direc tor, Fundac ion Má laga , Ma laga   
• 1DWKDOLH�0HUFLHU, Direc tor of Communic a tion, Musée du Qua i Branly,Paris 
• 9LQFHQW�3RL]DW, Direc tor of Sa les, Antenna  Aud io, Paris 
• $UPHOOH�:HEHU, Head  of Partnerships, Tha lys Interna tiona l, Brussels  
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2000 
7KHPH���9LVXDO�,GHQWLW\� � 3DULV����8&$'�/2895(�
 
Number of pa rtic ipants  15 
 
 
2001 
7KHPH���1HZ�6SDFHV� � 3DULV����8&$'�/2895(�
Number of pa rtic ipants  51 
 
 
2003 
7KHPH���%UDQGLQJ� 3DULV����7KH�%ULWVLK�(PEDVV\�
 
Number of pa rtic ipants  102 
 
 
2004 
7KHPH���3HUPDQHQW�&ROOHFWLRQV� 9DOHQFLD���,9$0�
 
Number of pa rtic ipants  126 
$YDLODEOH�WUDQVFULSWV�
 
 
2005 
7KHPH���,GHDO�([KLELWLRQ� � 7XULQ���3DOD]]R�5HDOH�
 
Number of pa rtic ipants  235 
$YDLODEOH�WUDQVFULSWV�
 
 
2006 
7KHPH���%XLOGLQJ�3DUWQHUVKLSV� :HUHOGPXVHXP�	�.XQVWKDO���5RWWHUGDP�
 
Number of pa rtic ipants  201 
$YDLODEOH�WUDQVFULSWV�
 
2007 
7KHPH���1HZ�0HGLD� 3UDGR��5HLQD�6RILD��0XVHR�7K\VVHQ�%RUQHP\V]D���

0DGULG�
 
Number of pa rtic ipants  243  
$YDLODEOH�WUDQVFULSWV�
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0DGULG������
�
&KDLU���� � ������������:LOO�*RPSHUW]  

Head of Ta te Med ia , Ta te UK 
%HUQDUG�6WLHJOHU Direc tor the c ultura l development department, Centre 

Pompidou, Franc e � 
'U��1DQF\�3URFWRU  Aud io Media  Development Manager, Antenna  Aud io, UK 
(O\VH�7RSDOLDQ Deputy Vic e President and  Chief Communic a tions Offic er, 

MoMA, USA 
 

5RWWHUGDP������
�
&KDLU���� � ������������$UWKXU�&RKHQ   

Chief Exec utive Offic er, LaPlac a Cohen, USA 
-HDQ�0DUF�7HUUDVVH  Direc tor of the Aud itorium, Musée du Louvre, Franc e 
7KRPDV�*LUVW   Head of Culture Communic a tions, BMW Group , Germany 
0DUF�6DQGV   Marketing Direc tor, Guard ian Newspapers Ltd , UK�
5RVH�+LVFRFN Marketing Manager and  Communic a tions, Museums 

Vic toria , Austra lia  
(GVRQ�+DWR� Corpora te Sponsoring & Business Events, ING, The 

Netherlands��
 

7XULQ������
�
&KDLU���� � ������������$QQD�6RPHUV�&RFNV� �

Direc tor and  Ed itor in Chief, The Art Newspaper, UK 
&KDUOHV�6DXPDUH]�6PLWK,  Direc tor, The Na tiona l Ga llery, UK 
%HUQKDUG�6FKXO]  Ed itor, Art & Arc hitec ture, Der Tagesp iegel, Germany�
*DLO�/RUG   President, Lord  Cultura l Resourc es, Canada  
 
�

9DOHQFLD������
�

&KDUL���� � ������������'DPLHQ�:KLWPRUH�
Direc tor of Pub lic  Affa irs, Vic toria  & Albert Museum, UK 
 

$QJHOD�5LGGHULQJ Direc tor of Communica tion and  Development, Museum 
Boijmans van Beuningen, The Netherlands  

'HERUDK�=LVND Direc tor of Communic a tion, Na tiona l Gallery of Art,      
Washington, USA 

�
�

3DULV����� 
�
&KDLU������ � ������������3KLOLSSH�5HLJQLHU 

Ed itor in Chief, Le Journa l des Arts, Franc e �
�

�
�
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3DULV����� 
�
6SHDNHUV�
&KULVWRSKH�0RQQLQ  Direc tor of c ommunic a tion, Musée du Louvre, Franc e 
6WpSKDQH�0DUWLQ  Direc tor, Qua i Branly, Franc e �
�
�

3DULV����� 
�
6SHDNHU�
/DXUH�5DJXHQHDX�%RQQLQ Direc tor of Communic a tion, Franc e Telec om, Franc e 
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&RQVXOWDQWV��PHPEHUV�RI�WKH�FRPPLWWHH��VSHDNHUV�RI�&70������
�
-HQQLIHU�)5$1&,6��Head of Press and  Marketing , Roya l Academy of Arts, UK 
Co-p resident of the «Communic a ting the Museum 2008»�c onferenc e 
 
´,·P�DEVROXWHO\�GHOLJKWHG�WR�ZRUN�ZLWK�$JHQGD�DQG�FKDLU�WKH������&RPPXQLFDWLQJ�
WKH�$JHQGD�,QWHUQDWLRQDO�&RQIHUHQFH�LQ�D�FLW\�WKDW�,�QRZ�YHU\�ZHOO�DQG�ORYH���7KH�
WRSLF�RI�¶&RPPXQLFDWLRQ�6WUDWHJLHV·�LV�RQH�WKDW�,�DP�SDUWLFXODUO\�SDVVLRQDWH�DERXW����
6WUDWHJLF�SODQQLQJ��DXGLHQFH�VHJPHQWDWLRQ�DQG�H[HFXWLQJ�VXFFHVVIXO�PDUNHWLQJ�
FDPSDLJQV�LV�WKH�OLIHEORRG�RI�DOO�RI�RXU�RUJDQLVDWLRQV�HVSHFLDOO\�LQ�OLJKW�RI�LQFUHDVLQJ�
FRPSHWLWLRQ�IRU�YLVLWRUV���,�KRSH�WR�EH�DEOH�WR�SUHVLGH�RYHU�D�JUHDW�RFFDVLRQ�ZKHUH�ZH�
DUH�DEOH�WR�VKDUH�NQRZOHGJH�DQG�LQWHUQDWLRQDO�JRRG�SUDFWLFH�ZKLFK�ZLOO�LQIRUP�DOO�RXU�
IXWXUH�FDPSDLJQV�µ�
�
�
:LOO�*203(57=��Direc tor of Ta te Med ia , Programming Consultant for Communica ting 
the Museum 
 
�,
P�GHOLJKWHG�WKDW�WKH�WKHPH�IRU�WKH������&RPPXQLFDWLQJ�WKH�0XVHXP�FRQIHUHQFH�
ZLOO�EH�&RPPXQLFDWLRQ�6WUDWHJLHV��:KHWKHU�DQ�RUJDQLVDWLRQ�LV�ELJ�RU�VPDOO��LW�FDQQRW�
VXFFHHG�XQOHVV�LW�LV�FOHDU�DERXW�ZKHUH�LW�LV�JRLQJ�DQG�KRZ�LW�LQWHQGV�WR�JHW�WKHUH��7KLV�
UHTXLUHV�WKH�FUHDWLRQ�RI�D�VWUDWHJ\��WKH�PRVW�LPSRUWDQW�VNLOO�IRU�DQ\�SURIHVVLRQDO�WR�KDYH�
DQG�VRPHWKLQJ�\RX�VKRXOG�QHYHU�VWRS�OHDUQLQJ�DERXW���
 
 
'DPLHQ�:+,7025(��Direc tor of Pub lic  Programmes, Vic toria  and  Albert Museum, 
London and  Co-founder of Communic a ting the Museum 
 
´7KLV�LV�JRLQJ�WR�EH�D�IDVFLQDWLQJ�DQG�YDOXDEOH�FRQIHUHQFH��,W�ZLOO�SURYLGH�D�XQLTXH�
RSSRUWXQLW\�IRU�FRPPXQLFDWLRQV�SURIHVVLRQDOV�ZRUNLQJ�LQ�PXVHXPV��WR�KHDU�DERXW�WKH�
ODWHVW�DQG�YHU\�EHVW�QHZ�GHYHORSPHQWV�LQ�FXOWXUDO�PDUNHWLQJ�DQG�SURPRWLRQ��,W�ZLOO�
FRPELQH�ELJ�SLFWXUH�SUHVHQWDWLRQV�IURP�PDMRU�VSHDNHUV�IURP�DURXQG�WKH�ZRUOG��ZLWK�
VPDOOHU��IRFXVVHG�SUDFWLFDO�ZRUNVKRS�VHVVLRQV�RQ�VSHFLILF�WKHPHV��$QG�DOO�WKLV��ZLWK�
9HQLFH�DV�WKH�EDFNGURSµ�
 
 
1DWKDOLH�0(5&,(5� Direc tor of Communic a tion, Musée de Qua i Branly, Pa ris 
 
´7KH�WKHPH�RI�WKH������FRQIHUHQFH�UDLVHV�LPSRUWDQW�SRWHQWLDO�IRU�WKH�H[FKDQJH�RI�
PHWKRGV�DQG�NQRZOHGJH�DQG�LW�UHSUHVHQWV�D�UHDO�RSSRUWXQLW\�WR�JURZ�LQ�\RXU�ILHOG�RI�
H[SHUWLVH�DQG�EHQHILW�IURP�D�EHWWHU�VWUDWHJ\�IRU�\RXU�FXOWXUDO�LQVWLWXWLRQ��,�DP�ORRNLQJ�
IRUZDUG�WR�WKLV�FRQIHUHQFH�DQG�WKLQN�WKDW�LW�LV�DEOH�WR��LQ�YLHZ�RI�WKH�VSHDNHUV�DQG�
GLIIHUHQW�WKHPHV�FKRVHQ��H[SDQG�RXU�ILHOG�RI�SHUVSHFWLYH�VWUDWHJLHV�LQ�WKH�FXOWXUDO�
VHFWRUµ��
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In 2008, we note the strong 
p resenc e of museum 
representa tives from the 
Ang lo-Saxon world  (USA, 
Canada  and  the UK) forming 
a  b it more than 1/ 3, an 
important delega tion from 
the Emira tes, as well as new 
partic ipants from Poland , 
Japan and  New Zealand . 

 
 
�

�
�

0DGULG������
�

2007, was marked  by the 
important Spanish 
representa tion, the 
partic ipa tion of new Frenc h 
institutions: the Louvre and  
RMN for Franc e, the 
c ontinua tion of a  strong 
representa tion from BENELUX 
and  Brita in. Also a  
delega tion invited  to 
represent China  for the first 
time. 
�
�

�
5RWWHUGDP������

�
In 2006 Rotterdam saw a 
strong representa tion of 
European c ountries, BENELUX 
and  the c ontinua tion of 
Frenc h partic ipa tion. This year 
saw strong representa tion 
from Germany whilst there 
was a  strong c ontingent from 
the United Kingdom.  
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9HQLVH������
Mus eums ’ Directors  and
Board Members  

Mus eums ’
Communications  and
Marketings  profes s ionals  

Mus eums ’ Providers  of
s ervices

T ravel T rade
Profes s ionals  

Medias

�
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Mus eums ’ Directors  and
Board Members  

Mus eums ’
Communications  and
Marketings  profes s ionals  

Mus eums ’ Providers  of
s ervices

Travel T rade
Profes s ionals  

Medias

 
 
From one year to another, the p rofile of the c onferenc e’s pa rtic ipants whic h shows 
c erta in stab ility is d ivided  between: 
 

• Approxima tely 25% of the partic ipants occ upy manageria l positions a t the 
heart of the museums: Presidents, Direc tors and  Board  Members. 

• Almost 50% of the partic ipants a re from the communic a tion or marketing 
departments of museums, usua lly these a re d irec tors, more ra rely they are press 
or marketing offic ers. 

• About a  third  of pa rtic ipants a re linked  to the museum world  whilst the partners 
(sponsors), a re service p roviders or tourism p rofessiona ls.  
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�
&RULQQH�(VWUDGD  

Corinne is the founder and  the managing d irec tor of Agenda . Sta rted  in 1995 as an 
interna tiona l tic keting agenc y spec ia lised  in museums, Agenda  grew to bec ome a 
European c ommunic ation firm offering high qua lity servic es to its ever growing c lient 
base. Corinne’s 15-year p rofessiona l experienc e inc ludes suc c essful p rojec ts in a rts 
and  c ulture, tourism, and  enterta inment. She a lso teac hes Interna tiona l Marketing a t 
the Ec ole d ’Ec onomie Art et de Communic a tion 
 
 
 

 
 
 

 
Agenda  is an independent Paris-based  med ia  c ommunic a tions and  marketing  
agenc y. In over 10 years of p rac tic e Agenda  has rep resented  c lients in hund reds of 
p rojec ts spanning the fields of $UWV��&XOWXUH��/LWHUDWXUH��(QWHUWDLQPHQW��7UDQVSRUWDWLRQ�
DQG�7UDYHO. 
 
Agenda  has the interna tiona l expertise and  know-how to c onduc t med ia  and  
marketing c ampa igns in European sphere. On behalf of important a rts institutions 
Agenda  launc hes va rious c ampaigns for opening  or re-openings and  for important 
tempora ry exhib itions as well as permanent c ollec tions. Our team of sta ff is young , 
dynamic  and  multilingua l, inc lud ing na tive speakers from Franc e, Ita ly, Spa in, 
Germany and  the UK. 
 
Sinc e 1998, Agenda  has been the permanent rep resenta tive in Europe for the 
Na tiona l Gallery in London, Ta te Brita in, Ta te Modern, the Vic toria  and  Albert Museum, 
the Historic  Roya l Pa lac es and  sinc e 2001, the Wa les Tourist Board . 
In 2000 Agenda estab lished  their annua l �&RPPXQLFDWLQJ�WKH�0XVHXP� c onferenc e 
whic h has sinc e bec ome a highly a ttended event, b ring ing together p rofessiona ls 
from museums a ll over the world . 
 
Agenda  a lso organises two other c onferenc es: 
 

• INCA:  Interna tiona l Museums Communic a tions Awards for reward ing the best 
in museums’  visua l c ommunic a tion 

• Culture Business: a  new c onferenc e on sponsorship  for museums to be held  for 
the first time a t the Cité de l’Arc hitec ture, Paris 
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&RULQQH�(VWUDGD    Direc tor  
3KLOLSSH�)RXFKDUG    Communic a tion & Marketing Direc tor 
3DVFDOH�%RXVTXHW    Administra tion Direc tor 
0LJXHO�3HUH]�GH�*X]PDQ  Development  
5RVDOLQG�+HVNHWK��    Organiser of Conferenc es  
-DQLQH�.HUVWHQ     Responsib le for the Berlin offic e 
9DUGD�6RNRORZLF]�3DSLRO  Responsib le for the Barc elona  offic e 
/DXUD�2UL    Responsib le for the Milan offic e  
6KLUOH\�$NNHUPDQ    Press Officer Benelux 
 
 
 
Website for COMMUNICATING THE MUSEUM : ZZZ�FRPPXQLFDWLQJWKHPXVHXP�FRP�
 
Website for AGENDA : 
�ZZZ�DJHQGDFRP�FRP 
 
Address :  

 
 
  

31, Rue Ballu 
75009 Paris 
 
Telephone 
 
+ 33 1 49 95 08 06 
 
 
Fax 
 
+ 33 1 49 95 04 69 
 
 
Coordinated by the participants, speakers and chairs of the conference by request. 
 
 
 
  
 


